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Audience Overview

Language Sessions % Sessions

1. en-us 2,749 96.22%

2. es 36 1.26%

3. es-419 19 0.67%

4. es-es 15 0.53%

5. en-gb 5 0.18%

6. es-mx 4 0.14%

7. es-xl 4 0.14%

8. es-us 3 0.11%

9. ja-jp 3 0.11%

10. zh-cn 3 0.11%

Overview
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Sessions

2,857
Users

2,017
Pageviews

11,834

Pages / Session

4.14
Avg. Session Duration

00:02:33
Bounce Rate

30.10%

% New Sessions

61.81%

New Visitor Returning Visitor

38.1%

61.9%

© 2015 Google
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Source / Medium

Rows 1 - 10 of 28

Explorer

Summary

Acquisition Behavior Conversions

Sessions

% New

Sessions
New Users Bounce Rate

Pages /

Session
Avg. Session

Duration

Goal

Conversion

Rate

Goal

Completions Goal Value

 
2,857
% of Total:

100.00%
(2,857)

61.92%
Avg for View:

61.81%
(0.17%)

1,769
% of Total:

100.17%
(1,766)

30.10%
Avg for View:

30.10%
(0.00%)

4.14
Avg for

View: 4.14
(0.00%)

00:02:33
Avg for View:

00:02:33
(0.00%)

0.00%
Avg for View:

0.00%
(0.00%)

0
% of Total:
0.00% (0)

$0.00
% of Total:

0.00% ($0.00)

1. google / organic 1,645 (57.58%) 59.15% 973 (55.00%) 32.52% 4.03 00:02:34 0.00% 0 (0.00%) $0.00 (0.00%)

2. (direct) / (none) 319 (11.17%) 65.83% 210 (11.87%) 32.92% 3.56 00:02:15 0.00% 0 (0.00%) $0.00 (0.00%)

3. acura.com / referral 226 (7.91%) 72.12% 163 (9.21%) 19.47% 4.55 00:02:38 0.00% 0 (0.00%) $0.00 (0.00%)

4. m.acura.com /
referral 206 (7.21%) 59.22% 122 (6.90%) 25.73% 4.57 00:03:06 0.00% 0 (0.00%) $0.00 (0.00%)

5. mileofcars.com /
referral 107 (3.75%) 76.64% 82 (4.64%) 28.04% 5.92 00:03:01 0.00% 0 (0.00%) $0.00 (0.00%)

6. yahoo / organic 102 (3.57%) 52.94% 54 (3.05%) 19.61% 4.34 00:01:52 0.00% 0 (0.00%) $0.00 (0.00%)

7. bing / organic 85 (2.98%) 68.24% 58 (3.28%) 17.65% 5.26 00:03:53 0.00% 0 (0.00%) $0.00 (0.00%)

8. ballauto.com /
referral 62 (2.17%) 74.19% 46 (2.60%) 38.71% 2.66 00:01:24 0.00% 0 (0.00%) $0.00 (0.00%)

9. sdacuradealers.com
/ referral

62 (2.17%) 50.00% 31 (1.75%) 32.26% 4.18 00:02:13 0.00% 0 (0.00%) $0.00 (0.00%)

10. bing.com / referral 10 (0.35%) 0.00% 0 (0.00%) 10.00% 4.00 00:01:34 0.00% 0 (0.00%) $0.00 (0.00%)

 Sessions

… Apr 8 Apr 15 Apr 22 Apr 29

100100

200200

© 2015 Google

All Sessions
100.00%



website management & internet consulting
C O N S U L T I N G 1114 carolyn avenue  |  san jose, california 95125  |  office: 408.564.6897  |  imos consulting.com  |  info@imos.me 4



website management & internet consulting
C O N S U L T I N G 1114 carolyn avenue  |  san jose, california 95125  |  office: 408.564.6897  |  imos consulting.com  |  info@imos.me 5

Go to this reportBall Acura - http://ballacura.com
Ball Acura

Apr 1, 2015 - Apr 30, 2015
Overview

Device

Category

Rows 1 - 3 of 3

Explorer

Summary

Acquisition Behavior Conversions

Sessions

% New

Sessions

New Users Bounce Rate Pages /

Session

Avg. Session

Duration

Goal

Conversion

Rate

Goal

Completions Goal Value

 
2,857
% of Total:

100.00%
(2,857)

61.92%
Avg for View:

61.81% (0.17%)

1,769
% of Total:

100.17%
(1,766)

30.10%
Avg for View:

30.10% (0.00%)

4.14
Avg for View:
4.14 (0.00%)

00:02:33
Avg for View:

00:02:33 (0.00%)

0.00%
Avg for View:

0.00% (0.00%)

0
% of Total:
0.00% (0)

$0.00
% of Total:

0.00% ($0.00)

1. desktop 1,366 (47.81%) 67.28% 919 (51.95%) 25.92% 4.71 00:02:43 0.00% 0 (0.00%) $0.00 (0.00%)

2. mobile 1,241 (43.44%) 56.81% 705 (39.85%) 35.94% 3.36 00:02:18 0.00% 0 (0.00%) $0.00 (0.00%)

3. tablet 250 (8.75%) 58.00% 145 (8.20%) 24.00% 4.89 00:03:00 0.00% 0 (0.00%) $0.00 (0.00%)
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Report generated: May 06, 2015 3:08:34 PM UTC Page 1 of 4

Acura of Stockton

External Referrers Report April 1, 2015 - April 30, 2015

Determine where most of your website visitors originate irrespective of origin type, as well as their form submissions and 
submission rate. Also highlighted are page views, bounce rate and time on your site. 

Summary Total Visitors Total Visits % New Visits Bounce Rate Page Views / Visit

Total Form 

Submissions

Avg. Form 

Submission Rate Avg. Time on Site

2,667 3,568 74.7% 34.2% 3.26 67 2.5% 00:03:26
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Report generated: May 06, 2015 3:08:34 PM UTC Page 2 of 4

External Referrer Category Visitors Visits % New Visits Bounce Rate Page Views / Visit

Form

Submissions

% of  Form 

Submissions

Form

Submission Rate Avg. Time on Site

Google 1,273 1,522 83.6% 30.0% 3.36 29 43.3% 2.3% 00:02:47

Direct Hits 461 784 58.8% 36.9% 3.20 10 14.9% 2.2% 00:04:45

www.googleadservices.co

m

249 286 87.1% 34.3% 3.08 2 3.0% 0.8% 00:01:40

www.acuraofstockton.com 75 235 31.9% 76.2% 1.71 3 4.5% 4.0% 00:02:41

Acura 134 161 83.2% 9.9% 4.47 7 10.4% 5.2% 00:03:03

r.search.yahoo.com 103 153 67.3% 17.0% 4.21 4 6.0% 3.9% 00:05:39
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Report generated: May 06, 2015 3:08:14 PM UTC Page 1 of 2

Acura of Stockton

Form Submissions Report April 1, 2015 - April 30, 2015

Each form on your website is represented here with the number of form submissions for each, as well as the percentage of total 
form submissions. You can evaluate the effectiveness of each and take steps to direct customers to successful forms.

Form Name Form Submissions % of  Form Submissions

contact 16 23.9%

eprice 23 34.3%

finance 12 17.9%
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Report generated: May 06, 2015 3:08:14 PM UTC Page 2 of 2

Form Name Form Submissions % of  Form Submissions

global_vehicle_incentive_lead 1 1.5%

info_request 0 0.0%

inventoryfinder 3 4.5%

mycars_login 4 6.0%

mycars_save_vehicle 3 4.5%

parts_contact 0 0.0%

parts_order 2 3.0%

service_appt 0 0.0%

showroom 0 0.0%

specials_email_a_friend 2 3.0%

specials_info_request 1 1.5%

trade_in 0 0.0%

Totals: 67 100.0%
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Acura of Stockton

Origins By Profit Center Report April 1, 2015 - April 30, 2015



we
bs

it
e m

an
ag

em
en

t &
 in

te
rn

et
 co

ns
ul

ti
ng

C
O

N
S

U
L

T
I

N
G

111
4 c

aro
lyn

 av
enu

e  |
  sa

n j
ose

, ca
lifo

rn
ia 

95
12

5  
|  o

ff
ice

: 4
08

.56
4.6

89
7  

|  
im

os
con

sul
tin

g.c
om

  | 
 in

fo@
im

os.
me

11

Report generated: May 06, 2015 3:08:58 PM UTC Page 2 of 2

Profit Center Origin Category Leads % of Leads

Parts 91 9.0%

Phone (Desktop Website) 50 5.0%

Phone (Advertising) 26 2.6%

Forms (Website) 2 0.2%

Phone (Mobile Website) 13 1.3%

Sales (New) 17 1.7%

Forms (Website) 17 1.7%

Sales (Unclassified) 714 70.9%

Phone (Desktop Website) 635 63.1%

Phone (Mobile Website) 14 1.4%

Phone (Advertising) 52 5.2%

Forms (Website) 13 1.3%

Sales (Used) 13 1.3%

Forms (Website) 13 1.3%

Service 149 14.8%

Phone (Advertising) 113 11.2%

Phone (Mobile Website) 22 2.2%

Phone (Desktop Website) 14 1.4%

Unclassified 23 2.3%

Forms (Website) 23 2.3%

Totals: 1,007 100.0%


